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Introduction 

ebFSC has provided agencies across the country with a powerful, interactive 
enhancement to its Web site. WebFSC turns visitors into leads by capturing important 

driver, vehicle, and coverage information so that agencies can avoid re-keying data and quickly 
turn a lead into a sale. 

WebFSC has been enhanced with the ability to optionally send usage data to Google 
AnalyticsTM. This allows agencies to see how many visitors are going to their WebFSC site as 
well as to which pages they are navigating. 

Setup 

You must have a Gmail account to log into the Google Analytics site. Note: If you do not have a 
Gmail account, you can create one at www.gmail.com.) 

 Create a Gmail account. 

 Open your browser to http://www.google.com/analytics. 

 Click the Access Analytics button. 

 Login using your Gmail account. 

Note: The first time you login follow the instructions to agree to the terms of service for 
Google, add URLs, and copy code to your Web site(s).  

The Website Profiles screen displays. 

 

 Add a new profile for each of the unique links you have on your site. For example, you may 
have a link for both auto and home quoting or a Spanish version of your site. 

Note: You can only have one active profile per line of business regardless of language. 

– Click +Add new profile to add a site. 

  

W 

http://www.gmail.com/
http://www.google.com/analytics
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Create New Website Profile 

The Google Analytics main page displays. 

 

 Click Add a profile for the new domain. 

 Enter the web address. 

Note: Google Analytics has a size limitation for the URL entry on this page. Therefore, enter 
a placeholder for the URL such as www.webfscauto2.com. 

 Click Continue. 

  

http://www.webfscauto2.com/
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Tracking Code 

The Tracking Status Information screen displays. The Web Property ID is the tracking code. 
Please make a note of it. You will use it in the Add Tracking Code section, Google Analytics 
Code on page 9. 

 

– Click Save and Finish to continue. 

Edit the Profile 

The Website Profiles screen displays. 

 

– Click Edit. 
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Edit the Profile (continued) 

The Main Website Profile Information screen displays. You may now change the profile name. 

 

– Click Edit. 
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Edit the Profile (continued) 

The Edit Profile Information screen displays. 

 

Profile Name 

– Change the profile name to be more descriptive; e.g., WebFSC Auto. 

Website URL 

– Update the Website URL to include the full link just as it is listed on your site. 

Note: It should typically end in a state abbreviation. 

Remember: If this link is incomplete or incorrect in any way, the analytics system will not 
work. 
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Edit the Profile (continued) 

Time zone country or territory 

– Click  to see the drop-down list of countries. 

– Click the appropriate country. 

Time zone 

– Click  to see the drop-down list of time zones. 

– Click the appropriate time zone. 

Exclude URL Query Parameters 

If you are using Spanish language sites as your active site, then 

– Enter sLanguage. This ensures that visitors to both your English and Spanish sites are 
counted correctly. 

 Click Save Changes. 

Google Analytics is now configured to start collecting data. 
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Add Tracking Code 

Open your browser and login to the WebFSC Administrator site for either Auto or Home. 

 Auto: https://admin.webfscauto2.com 

 Home: https://admin.webfschome2.com 

 

This is the WebFSC administrator site. 

 

Google Analytics Code 

– Enter the tracking code that Google created for you earlier. (See top of page 5 “The Web 
Property ID is the tracking code.”) 

– Click Save Changes. This updates your profile. 

Note: Each Google Analytics profile has a unique tracking code. The code must match 
your website address exactly! 

More Information 

For more information on how to use Google Analytics, setup additional profiles, read and 
interpret the reports available reference https://www.google.com/support/googleanalytics/. FSC 
does not provide support or information how to configure or troubleshoot Google Analytics. 

  

https://admin.webfscauto2.com/
https://admin.webfschome2.com/
https://www.google.com/support/googleanalytics/
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Optional Settings for WebFSC Profile 

Configuring Goals 

Configure Goals to see how many visitors reach the point in the WebFSC workflow where you 
receive emails for leads. A goal must be added for each profile and does not affect data already 
collected; it only affects data that is collected after each goal is defined. 

 Access the Website Profiles screen. 

 

 Click Edit. 
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Configuring Goals (continued) 

The Main Website Profile Information with Goals screen displays. 

 

 Click + Add goal. 
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Configuring Goals (continued) 

The Enter Goal Information screen displays. 

 

Goal Name 

– Enter the name of your goal. 

Goal Type 

– Click URL Destination.  

This activates the Goal Details section. 

Match Type 

– Click  to see the drop-down list of match types. 

– Click Head Match. 
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Configuring Goals (continued) 

Goal URL 

– For auto enter /AutoRatingInfo.aspx. 

– For home enter /HomeRatingInfo.aspx. 

This configuration creates a separate count of how many visitors reached the last page in 
the process and marks that as a completed goal. 

Funnel Visualization 

Funnel Visualization provides data to indicate when visitors leave the data gathering workflow. 
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Funnel Visualization (continued) 

 Click + Yes, create a funnel for this goal 

The next portion of the screen displays. 

 

 Enter each step as specified in the table below.  

 Click + Add Goal Funnel Step after you enter each name. 

 URL (e.g. “/step1.html”) Name 

Step 1 /generalinfo.aspx General Info 

Step 2 /vehicleinfo.aspx Vehicles 

Step 3 /driverinfo.aspx Drivers 

Step 4 /coverageinfo.aspx Coverages 

Step 5 /autoratinginfo.aspx Rating Results 

These are the minimum number of pages in the workflow. Add as many as are needed for 
your individual site. 

 Click Save Goal. This activates and saves the funnel goal. You can deactivate the funnel 
goal at any time. 
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Traffic Filtering—Advanced 

You can filter out traffic to ensure that you are only counting external visitors to your site. This is 
especially helpful if your web developer or your own office(s) has a fixed IP address. You can 
add filters per profile as shown below. 

 Access the Main Website Profile Information screen. 

 

 Click + Add Filter.    
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Traffic Filtering—Advanced (continued) 

The Create New Filter screen displays. 

 

– Click either Add new Filter for Profile. 

—OR— 

– Apply existing filter to Profile. 

Filter Name 

– Enter the name of your filter; e.g., My Office. 

Filter Type 

– Click either Predefined filter or Custom filter. 

– Click  to see Exclude and Include only. 

– Click the appropriate one. 

– Click the next  to see the traffic selections. 

– Click the appropriate one. 

– Click the next  to view the list of “that” phrases. 

– Click the appropriate one. 
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Traffic Filtering—Advanced (continued) 

IP address 

– Enter your IP address. 

Note: If you are not sure what your IP (Internet Protocol) address is, you can use a free 
site such as http://myipaddress.com/show-my-ip-address/ to view your address. 

– Click Save Changes. 

The Filters Applied to Profile section now displays the addition (or change) you made. 

 

 

http://myipaddress.com/show-my-ip-address/

